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Fair trade is a global movement focused on putting 
people and planet first

What is fair trade?

• A global movement made up of 
a diverse network of producers, 

companies, shoppers, 
advocates, and organizations 

• Works to build a more equitable 
model of trade

• Not specific to any one 
organization or certifying body

Who is Fair Trade USA?

• A nonprofit organization and 
the leading certifier of fair trade 

products in North America

• Our certification standards and 
program help companies meet 

their Corporate Social 
Responsibility, Ethical Sourcing 
and Sustainable Development 

Goals

What is Fair Trade 
Certified?

• Our trusted seal on a product 
means it was made according to 

rigorous fair trade standards

• Promotes sustainable livelihoods 
and safe working conditions, 

protection of the environment, and 
strong, transparent supply chains
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Fair Trade USA 
delivers a robust 
framework for change
Our Theory of Change frames a model 
where people prosper in resilient and 
sustainable communities through building a 
market for responsible business & mutually 
beneficial trade that cultivates conscious 
consumption.

Through our fair trade standards and 
strategic partnerships, we contribute to 
meaningful and system-wide change over 
time.

https://www.fairtradecertified.org/why-fair-trade/theory-of-change


6 6

How we Create Change
Fair Trade USA's Theory of Change frames a model where people prosper in resilient and 
sustainable communities through building a market for responsible business & mutually beneficial 
trade that cultivates conscious consumption.
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The Business Case 
for Fair Trade
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We’re proud of our partnerships and breadth of 
products
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Thank you.


