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Fair trade is a global movement focused on putting
people and planet first

Who is Fair Trade USA?

What is fair trade?
+ A global movement made up of * Anonprofit organization and
a diverse network of producers, F(II\EIII!‘T.II-II-SﬁEDDE the leading certifier of fair trade
products in North America

companies, shoppers,

advocates, and organizations e Our certification standards and

- Works to build a more equitable What is Fair Trade program help companies meet
model of trade Certified? their Corporate Social
Responsibility, Ethical Sourcing
* Not specific to any one « Our trusted seal on a product and Sustainable Development
Goals

organization or certifying body means it was made according to
rigorous fair trade standards

* Promotes sustainable livelihoods
and safe working conditions,

protection of the environment, and

strong, transparent supply chains



Fair Trade USA
delivers a robust
framework for change

Our Theory of Change frames a model
where people prosper in resilient and
sustainable communities through building a
market for responsible business & mutually
beneficial trade that cultivates conscious

consumption.

Through our fair trade standards and
strategic partnerships, we contribute to
meaningful and system-wide change over

time.
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https://www.fairtradecertified.org/why-fair-trade/theory-of-change

How we Create Change e

Fair Trade USA's Theory of Change frames a model where people prosper in resilient and
sustainable communities through building a market for responsible business & mutually beneficial
trade that cultivates conscious consumption.

MAIN STAKEHOLDER GROUPS

CERTIFICATE MARKET

HOLDERS PARTNERS CONSUMERS

Meet Fair Trade standards Purchase, label, and sell Support ethical practices and
together with producers and certified products and pay the sustainable livelihoods for
manage sales to market partners. Fair Trade Premium. farmers, workers and fishers.

s

START =

g‘

Produce or process & e‘ |
|

agriculture, seafood,
apparel and home
goods while meeting

% Fair Trade standards.
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Program participants democratically Farmers, workers, and fishers utilize Qﬂ b

elect a group of representatives to Community Development Funds to fund = ief:nﬁ:ate Holders (far;n

manage Community Development Funds projects to address the needs of their small Agricultural  Factory = h° iory "‘a“age't'i‘e" 5

and projects. businesses, families and communities. Sheries. cooperanves;

*in certain supply chains 6
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ULTRA-FRESH

PURE SHRIMP

COOKED PEELED & DEVEINED

FAIR TRADE
. CERTIFIED |

SEAFO0D

ALL NATURAL 5 Net Wt. 16 oz
vNO PRESERVATIVES /

VNO ADDITIVES / (1lb) 454 g
vNO PHOSPHATES Keep Frozen
VNO ANTIBIOTICS

The Business Case
for Fair Trade
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Summary of the Trade Standard

Key Requirements for Traders

This summary is designed to provide an overview of the key requirements in the Fair Trade USA® Trade
Standard version 2.0.0 for traders purchasing Fair Trade Certified™ products. The Trade Standard applies to all
supply chain partners (‘traders’) globally who buy and sell Fair Trade Certified products from certified producers
through to the point at which product is a finished, labelled good ready for sale to the end consumer. (To determine
if the Trade Standard applies to your organization, see the Requirements for Certificate Scope under the Trade
Standard and the related Guidance for Determining Scope Under the Trade Standard, or contact us directly.)

The Trade Standard's three modules work together to regulate the participation of traders in fair trade supply
chains. They ensure the economic development rights of fair trade producers, and assure consumers that the Fair
Trade Certified products they buy were manufactured and traded in ways that improve livelihoods and protect the
environment.

For a full understanding of the requirements, please refer to the Trade Standard.
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FAIR TRADE USA

Provides support across the entire supply chain and
the process of certification, and tracks payment of
the Fair Trade Premium, and Minimum Price where

relevant, back to the farmers and workers.

FARMERS & CERTIFICATE MARKET
WORKERS HOLDERS PARTNERS

Grow and process agricultural Ensure producers meet Fair Purchase, label, and sell
products while meeting Trade standards and manage Certified products and pay
Fair Trade standards. ~ sales to market partners. the Fair Trade Premium.

CONSUMERS

Support ethical practices,
and sustainable livelihoods
for farmers and workers.
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FARM & FACILITY SIZE
APS

Overview

of the Six APS Modules “':’?fa:i‘..“m..""'“'f'"

EMPOWERMENT

Guides the identification of the Premium Participants, democratic
election of the Fair Trade Committee, and management and
spending of Premium funds on needs-based projects.

e o

q

Mid-sized ™
6-25 permanent More than 25 permanent
workers OR workers OR more than
25-100 total workers. 100 total workers.
[

FUNDAMENTAL WAGES, WORKING CONDITIONS,
RIGHTS AT WORK & ACCESS TO SERVICES

Outlines rights for individual and collective Setsreq

uirements to improve farmer

well-being and autonomy, including and worker health and safety, working

freedom from forced or child labor and hours, fa

ir wages, and benefits, and to

discrimination, protections for young promote supportive work environments
workers, and freedom of association. and open communication.

‘—

BIODIVERSITY, ECOSYSTEM FUNCTION, TRACEABILITY
& SUSTAINABLE PRODUCTION & TRANSPARENCY

Helps protect biodiversity, soil productivity, and Provides a framework for the traceability of Fair
water; control risks from pesticides and waste; Trade Certified™ goods, and ensures that Fair
enhance resilience to climate change; and Trade agreements between the Certificate
improve the environment, health and quality of Holder, suppliers, and market partners are
life of farmers, workers, and their communities. bound by fair and transparent contracts.

INTERNAL
MANAGEMENT SYSTEM

Outlines requirements for the
Certificate Holder and others under
the Certificate to ensure compliance
with Fair Trade USA's Agricultural
Production Standard requirements.
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CASS HALIFAX 2026 e SEAFOOD TRACK

Your Fair Trade Standard
Is About to Change

A 5-minute preview of what APS 2.0 means for aquaculture buyers, traders, and brand partners —
before we dig in together at the roundtable.

Fair Trade USA™ | dards and Impl ation Resources
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The Depth & Breadth of Fair Trade USA™ Experience

Fair Trade USA™ combines deep specialized expertise with the capacity to support diverse categories across
a global footprint.

* APS Standard- Our Agriculture Production standard, which Aquaculture sits in, has been a proven leader
in Ag for 28 years.

* We have been the Gold Standard in Social Assurance for Seafood for 14 years

* Or Capture Fisheries Standard has been helping fishers and their communities for 14 years

* Our Factory Program (from clothing to cosmetics) has been helping factory workers by assuring safe &
fair working conditions, amplifying worker voice & empowerment, & the use of Community
Development Funds to build community resiliency.

* Fair Trade USA™ certified products originate from more than 50 countries, with over 12,500 distinct
products.

* Indonesia- Tuna, Factory, Coffee

* India- Shrimp, Ag, Factory, tea

* Philippines- Coconut, seafood, factory

* Deep support in exploited countries like Colombia, Mexico, Ecuador, Peru, Central America, Chile

Fair Trade USA | APS 2.0 — Seafood Trade Partner Preview 2
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Three Questions Worth 30 Minutes of Your Time

This is where it gets specific to buyers and traders — and where we want your input.

What role do you envision How well do you feel the What environmental
verified outcome indicators proposed social outcome indicators are most useful to
playing in the certification and indicators fit the seafood buyers and most feasible for
assurance landscape? industry? suppliers to collect?

Fair Trade USA | APS 2.0 — Seafood Trade Partner Preview 4
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Let's Work Through This
Together

Your operational and commercial perspective on Module 8 (Transparency & Traceability) is exactly what this consultation is asking for.

Contact: standards@fairtradeusa.org
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We’re proud of our partnerships and breadth of
products
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